





Schedule E

RETAIL OUESTI AIRE

(To be completed by Applicant if Applicant checked either “YES” in Part II, Question Q of the Application for
Financial Assistance)

A. Will any portion of the Project (including that portion of the cost to be financed from equity orsources
other than Agency financing) consist of facilities or property that are or will be primarily used in
making retail sales to customers who personally visit the Project?

YES NO X

For purposes of Question A, the term “retail sales” means (i) sales by a registered vendor under Article 28 of
Tax Law of the State of New York (the “Tax Law”) primarily engaged in the retail sale of tangible personal

property (as defined in Section 1101(b)(4)(i) of the Tax Law), or (ii) sales of a service to customers who
personally visit the Project.

B. If the answer to Question A is YES, what percentage of the cost of the Project (including that portion
of the cost to be financed from equity or sources other than Agency financing) will be expended on
such facilities or property primarily used in making retail sales of goods or services to customers who
personally visit the Project?

%
C. If the answer to Question A is YES, and the amount entered for Question B is greater than 33.33%,
indicate whether any of the following apply to the Project:

1. Is the Project likely to attract a significant number of visitors from outside the economic
development region (i.e., Nassau and Suffolk Counties) in which the Project is or will be
located?

YES NO
2. Is the predominant purpose of the Project to make available goods or services which would

not, but for the Project, be reasonably accessible to the residents of the city, town orvillage
within which the Project will be located, because of a lack of reasonably accessible retail
trade facilities offering such goods or services?

YES NO

3. Will the Project be located in one of the following: (a) an area designated as an empire zone
pursuant to Article 18-B of the General Municipal Law; or (b) a census tract or block
numbering area (or census tract or block numbering area contiguous thereto) which,
according to the most recent census data, has (i) a poverty rate of at least 20% for the year in
which the data relates, or at least 20% of the households receiving public assistance, and (ii)
an unemployment rate of at least 1.25 times the statewide unemployment rate for the year to
which the data relates?

YES NO
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If the answer to any of the subdivisions 1 through 3 of Question C is YES, attach details.

D. If the answer to any of the subdivisions 2 through 3 of Question C is YES, will the Project preserve
permanent, private sector jobs or increase the overall number of permanent, private sector jobs in the
State of New York? If YES, attach details.

YES_ NO
E. State percentage of the Applicant’s annual gross revenues comprised of each of the following:
Retail Sales: % Services: %
F. State percentage of Project premises utilized for same:
Retail Sales: % Services:_ %

The UNDERSIGNED HEREBY CERTIFIES that the answers and information provided above and in any
statement attached hereto are true, correct and complete.

Name of

Applicant: Compass Mineola LLC

Signature: / —
Name: Ryar( Porter

Title: Authorized Representative

Date: 3/13/25
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Schedule F

APPLI T°S F1 TAL ATTACHMENT
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e. Does the project site contain, or is it substantially contiguous to, a building, archaeological site, or district [ YesdINo
which is listed on the National or State Register of Historic Places, or that has been determined by the Commissioner of the NY'S
Office of Parks, Recreation and Historic Preservation to be eligible for listing on the State Register of Historic Places?

If Yes:

i. Nature of historic/archaeological resource: [JArchaeological Site [CHistoric Building or District
ii. Name:

iii. Brief description of attributes on which listing is based:

f. Is the project site, or any portion of it, located in or adjacent to an area designated as sensitive for CJYesONo
archaeological sites on the NY State Historic Preservation Office (SHPO) archaeological site inventory?

g. Have additional archaeological or historic site(s) or resources been identified on the project site? CJYesNo

If Yes:

i. Describe possible resource(s):

ii. Basis for identification:

h. Is the project site within fives miles of any officially designated and publicly accessible federal, state, or local CJYesONo
scenic or aesthetic resource?

If Yes:
i. Identify resource:

ii. Nature of, or basis for, designation (e.g., established highway overlook, state or local park, state historic trail or scenic byway,
etc.):

iii. Distance between project and resource: miles.
i. Isthe project site located within a designated river corridor under the Wild, Scenic and Recreational Rivers JYesONo
Program 6 NYCRR 6667
If Yes:
i. Identify the name of the river and its designation:
ii. Is the activity consistent with development restrictions contained in 6NYCRR Part 6667 [IYes[]No

F. Additional Information
Attach any additional information which may be needed to clarify your project.

If you have identified any adverse impacts which could be associated with your proposal, please describe those impacts plus any
measures which you propose to avoid or minimize them.

G. Verification
| certify that the information provided is true to the best of my knowledge.

Signature Title Authorized Representative
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Schedule H

FORM NYS-45

Attach most recent quarterly filing of Form NYS-45 and 45-ATT, as well as the most recent
fourth quarter filing. Please remove the employee social security numbers and note which
employees are part-time.
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Schedule I

OTHER ATTACHMENTS
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EXHIBIT A

Upon acceptance of the Application by the Agency for processing and completion of the
Cost/Benefit Analysis, the Agency will attach a proposed PILOT Schedule hereto, together with
an estimate of the net tax benefit/cost of the proposed PILOT Schedule.

44



NCIDA/Compass Mineola LLC

PILOT Year

O 0 3 N L W IN ~—

—_ —
— O

—_—
whn B W N

PILOT
Amount

$42,361.00
$48,510.00
$55,752.00
$63,265.00
$71,056.00
$79,133.00
$87,503.00
$96,178.00
$105,166.00
$114,473.00
$124,117.00
$134,095.00
$144,422.00
$155,111.00
$166,168.00



EXHIBIT B

Fair Housing/Equal Housing Opportunity Policy to be adopted by Agency Applicants
for Housing Projects

As part of our continuing effort to ensure compliance with federal, state, and local anti-discrimination laws, we
would like to take this opportunity to remind you of our policies regarding equal housing opportunity. It is
important for all employees to review his or her own actions in light of these requirements and for everyone to
keep in mind the importance of treating all persons equally.

It is the policy and practice of this company not to engage in or assist the efforts of others

to engage in housing discrimination. Consistent with that policy, we remind you that the antidiscrimination
laws of the United States, New York State, and local laws are quite specific in the area of housing, and in
conformance with those laws, you must not engage in any of the following conduct during the course of your
work for this company:

1.

Refuse to show, rent, sell, negotiate for the rental or sale of, or otherwise make unavailable or deny,
housing to any person because of race, color, religion, creed, sex/gender, familial status (having or
expecting a child under 18), national origin, ethnicity, disability, marital status, age, sexual
orientation, military status, source of income or status as survivor of domestic violence (each a
"prohibited basis");

Discriminate against any person in the terms, conditions or privileges of a rental or sale or in the
provision of services or facilities in connection therewith because of a prohibited basis;

Make any verbal or written statement with respect to the rental or sale of housing that indicates any
preference, limitation or discrimination concerning a prohibited basis, or any statement indicating an
intention to make any such preference, limitation or discrimination;

Represent to any person because of a prohibited basis that any housing or unit is not available for
inspection, rental or sale when such apartment is in fact so available;

Steer persons into or away from certain areas of a building, development or neighborhood because of
a prohibited basis;

Refuse to provide a reasonable accommodation in rules, policies, practices or services fortenants,
buyers, or applicants with disabilities; and

Refuse to allow a reasonable modification to individual units or common areas for tenants, buyers, or
applicants with disabilities.

We are firmly committed to the goal of fair housing. You should understand that any violation of this Fair
Housing/Equal Housing Opportunity Policy will lead to discipline, up to and including discharge.
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EXHIBIT C

Sample Fair Housing Posters

U, B, Departmant of Housing and Urben Developemenl

OUSING
Egg# FIHI'UNWY

We Do Business in Accordance With the Federal Fair
Housiog Law
{ e Fair Houring Amsenciients A of | 988}

Itis iilggal to Discriminate Against Any Person
Because of Race, Color, Religion, Sex, 1
Handicap, Familial Status, or National Origin |

e

In the provision of real cstate

B 1o the sale or rental of housing or
brokerage services

residential lots

B Iff'. Iz;dve;m' sing the sale or rental B Inthe appraisal of housing
of housing

B In the financing of housing Blockbusting is alsoillegal

Amnyoae wha feels he ar she ok hoan

ol bpcrlmdreted pgibst iy Miea comp e ol U.5. Department of Huwsing, and

hemeshrg dincrimination: Urban Derelopment
pgccu.mmz (Tall :Pn;c} Asslstant Secretary tor falr Housing and
1-800-927-9275 (TTY) Equnl 0|Jpnrlunfty
v Joud, v fad chousba g Washington, D.C. 20410

Trerictis @ Emn prt chaclcls Tera HAID20,| {@2011)
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HOUSING
DISCRIMINATION IS
SOMETIMESBLATANT,
SOMETIMES ,
BUT ALWAYS UNLAWFUL.

SUSFECT
OF OTHER
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EXHIBIT D

Requirements for Affirmative Marketing Plans for Housing Projects

Affirmative marketing plans submitted by the Applicant shall be required only for affordable or “workforce”

units and shall contain the following information:

1.

2,

10.

Street address, village, town, zip code, and census tract number for the Project;

Number of affordable units to be marketed and whether they will be available for rentor
purchase;

The number, if any, and location of market rate units included in the Project;

Whether the housing will be “housing for older persons”, defined as at least 80%
occupancy of units with at least one person 55 or older or 100% occupancy of persons
age 62 or older;

A description of how units will be advertised for sale or rental prior to first occupancy,
including whether Applicant will utilize its own website, commercial websites, print
media outlets, social media outlets such as Facebook, a sign at the project site, mailings,
leaflets/flyers, brochures, and other forms of advertising;

A statement that the Applicant will use fair housing logo or phrase “Equal Housing
Opportunity” on all advertising described above;

A statement that the Applicant will distribute written information regarding the
availability of affordable units at the project to a list of organizations provided to the
‘Applicant by the Agency, which list may be updated annually;

Whether the Applicant will conduct the marketing and initial rent-up or sales itself or
contract with a third-party;

A statement that an initial application period with a specific start and end date will be
utilized for accepting applications for consideration for the initial rental of the units and
that the period will last for at least thirty (30) days after the marketing described in this
plan is commenced. In addition, a statement that following the initial applicationperiod,
all the applications submitted during the initial application period will be considered
through the use of a lottery and not on a first-come first-served basis, unless the number
of applications received during the initial application period is less than the total number
of units available for rental.

A statement that the Applicant will maintain records of the activities it undertakesto
implement its marketing plan.
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10.

Affirmative Marketing Plan for 159-161 Jericho Turnpike Mineola, NY 11501

Location and census tract number for the Project:
159 Jericho Turnpike

Mineola, New York 11501

Tract Code: 303600

Affordable Units: The Project will contain two (2) (at or below 80% of the Nassau Area Median
Income (“AMI”)) workforce housing units for rent.

Market Rate Units: The Project will contain sixteen (16) market rate units for rent.

Senior Housing: The Project is not specifically designated as "housing for older persons."

Advertising Description: The affordable units will be marketed by the Long Island Housing
Partnership, or such other service provider as acceptable to the Nassau County Industrial
Development Agency (the "Agency"). The affordable units will be advertised by newspaper
publications, the LIHP website, and other forms of advertising as the Long Island Housing
Partnership, or such other service provider as acceptable to the Agency, determines to be
necessary. The market rate units will be advertised through applicant's own website and other
forms of advertising as the applicant determines to be necessary.

The applicant will use either the Fair Housing Logo, or phrase "Equal Housing Opportunity" on all
advertising.

The applicant anticipates utilizing the services of the Long Island Housing Partnership or other
similar fair housing organization to determine the eligibility for all affordable unit applicants.
Written information regarding the availability of affordable units at the Project will be distributed
to the list of organizations provided by the Agency.

The applicant anticipates utilizing the services of the Long Island Housing Partnership, or other
similar fair housing organization, to conduct the marketing and initial rent-up of the affordable
units.

An initial application period with a specific start date and end date will be utilized for accepting
applications for consideration for the initial rent-up of the affordable units. The application period
will last for a minimum of thirty (30) days after the marketing of the affordable units as described
herein has commenced. Following the initial application period, all applications submitted during
the initial application period will be considered through the use of a lottery and not on a first-
come, first-served basis, unless the number of applications received during the initial application
is less than the total number of affordable units available for rent.

The applicant, in partnership with the Long Island Housing Partnership, or other similar fair
housing organization, will maintain records of the activities it undertakes to implement its
marketing plan



10.

Affirmative Marketing Plan for 157-161 Jericho Turnpike Mineola, NY 11501

Location and census tract number for the Project:
157-161 Jericho Turnpike

Mineola, New York 11501

Tract Code: 303600

Affordable Units: The Project will contain two (2) (at or below 80% of the Nassau Area Median
Income (“AMI”)) workforce housing units for rent.

Market Rate Units: The Project will contain sixteen (16) market rate units for rent.

Senior Housing: The Project is not specifically designated as "housing for older persons."

Advertising Description: The affordable units will be marketed by the Long Island Housing
Partnership, or such other service provider as acceptable to the Nassau County Industrial
Development Agency (the "Agency"). The affordable units will be advertised by newspaper
publications, the LIHP website, and other forms of advertising as the Long Island Housing
Partnership, or such other service provider as acceptable to the Agency, determines to be
necessary. The market rate units will be advertised through applicant's own website and other
forms of advertising as the applicant determines to be necessary.

The applicant will use either the Fair Housing Logo, or phrase "Equal Housing Opportunity" on all
advertising.

The applicant anticipates utilizing the services of the Long Island Housing Partnership or other
similar fair housing organization to determine the eligibility for all affordable unit applicants.
Written information regarding the availability of affordable units at the Project will be distributed
to the list of organizations provided by the Agency.

The applicant anticipates utilizing the services of the Long Island Housing Partnership, or other
similar fair housing organization, to conduct the marketing and initial rent-up of the affordable
units.

An initial application period with a specific start date and end date will be utilized for accepting
applications for consideration for the initial rent-up of the affordable units. The application period
will last for a minimum of thirty (30) days after the marketing of the affordable units as described
herein has commenced. Following the initial application period, all applications submitted during
the initial application period will be considered through the use of a lottery and not on a first-
come, first-served basis, unless the number of applications received during the initial application
is less than the total number of affordable units available for rent.

The applicant, in partnership with the Long Island Housing Partnership, or other similar fair
housing organization, will maintain records of the activities it undertakes to implement its
marketing plan





