










   
       

       

 

   

    

    

   

 
    

 

  

   

    
  

 

 

e. Does the project site contain, or is it substantially contiguous to, a building, archaeological site, or district 9 Yes 9 No
which is listed on the National or State Register of Historic Places, or that has been determined by the Commissioner of the NYS
Office of Parks, Recreation and Historic Preservation to be eligible for listing on the State Register of Historic Places?

If Yes: 
i. Nature of historic/archaeological resource: 9 Archaeological Site 9 Historic Building or District     

ii. Name:  _________________________________________________________________________________________________
iii. Brief description of attributes on which listing is based:

_______________________________________________________________________________________________________

f. Is the project site, or any portion of  it, located in or adjacent to an area designated as sensitive for 9 Yes 9 No 
archaeological sites on the NY State Historic Preservation Office (SHPO) archaeological site inventory?

g. Have additional archaeological or historic site(s) or resources been identified on the project site? 9 Yes 9 No 
If Yes:

i. Describe possible resource(s):  _______________________________________________________________________________
ii. Basis for identification:   ___________________________________________________________________________________

h. Is the project site within fives miles of any officially designated and publicly accessible federal, state, or local 9 Yes 9 No 
scenic or aesthetic resource?

If Yes: 
i. Identify resource: _________________________________________________________________________________________

ii. Nature of, or basis for, designation (e.g., established highway overlook, state or local park, state historic trail or scenic byway,
etc.):  ___________________________________________________________________________________________________

iii. Distance between project and resource: _____________________ miles.
i. Is the project site located within a designated river corridor under the Wild, Scenic and Recreational Rivers 9 Yes 9 No 

Program 6 NYCRR 666?
If Yes: 

i. Identify the name of the river and its designation: ________________________________________________________________
ii. Is the activity consistent with development restrictions contained in 6NYCRR Part 666? 9 Yes 9 No 

F. Additional Information
Attach any additional information which may be needed to clarify your project.

If you have identified any adverse impacts which could be associated with your proposal, please describe those impacts plus any 
measures which you propose to avoid or minimize them. 

G. Verification
I certify that the information provided is true to the best of my knowledge.

Applicant/Sponsor Name ___________________________________ Date_______________________________________ 

Signature________________________________________________ Title_______________________________________ 
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Authorized Representative









NCIDA/Compass Mineola LLC 
   

PILOT Year 
PILOT 
Amount 

   
1  $42,361.00  
2  $48,510.00  
3  $55,752.00 
4  $63,265.00 
5  $71,056.00 
6  $79,133.00 
7  $87,503.00 
8  $96,178.00 
9  $105,166.00 
10  $114,473.00 
11  $124,117.00 
12  $134,095.00 
13  $144,422.00 
14  $155,111.00 
15  $166,168.00 

 













Affirmative Marketing Plan for 157-161 Jericho Turnpike Mineola, NY 11501 

1. Location and census tract number for the Project:  
157‐161 Jericho Turnpike 
Mineola, New York 11501  
Tract Code:  303600 
 

2. Affordable Units: The Project will contain two (2) (at or below 80% of the Nassau Area Median 
Income (“AMI”)) workforce housing units for rent.   
 

3. Market Rate Units: The Project will contain sixteen (16) market rate units for rent.  
 

4. Senior Housing: The Project is not specifically designated as "housing for older persons." 
 

5. Advertising Description: The affordable units will be marketed by the Long Island Housing 
Partnership, or such other service provider as acceptable to the Nassau County Industrial 
Development Agency (the "Agency"). The affordable units will be advertised by newspaper 
publications, the LIHP website, and other forms of advertising as the Long Island Housing 
Partnership, or such other service provider as acceptable to the Agency, determines to be 
necessary. The market rate units will be advertised through applicant's own website and other 
forms of advertising as the applicant determines to be necessary.  
 

6. The applicant will use either the Fair Housing Logo, or phrase "Equal Housing Opportunity" on all 
advertising.  
 

7. The applicant anticipates utilizing the services of the Long Island Housing Partnership or other 
similar fair housing organization to determine the eligibility for all affordable unit applicants. 
Written information regarding the availability of affordable units at the Project will be distributed 
to the list of organizations provided by the Agency.  
 

8. The applicant anticipates utilizing the services of the Long Island Housing Partnership, or other 
similar fair housing organization, to conduct the marketing and initial rent-up of the affordable 
units.  
 

9. An initial application period with a specific start date and end date will be utilized for accepting 
applications for consideration for the initial rent-up of the affordable units. The application period 
will last for a minimum of thirty (30) days after the marketing of the affordable units as described 
herein has commenced. Following the initial application period, all applications submitted during 
the initial application period will be considered through the use of a lottery and not on a first-
come, first-served basis, unless the number of applications received during the initial application 
is less than the total number of affordable units available for rent.  
 

10. The applicant, in partnership with the Long Island Housing Partnership, or other similar fair 
housing organization, will maintain records of the activities it undertakes to implement its 
marketing plan 




