Addendum to Affirmative Fair Housing Marketing Plan adopted on June 15, 2016
("AFHMP") by 839 Management LLC ("Applicant”) covering 839 Prospect Avenus,
Westbury, Town of North Hempstead, County of Nassau, New York (Section: 11, Block:
1. Lot 45-47), Census Tract Number. 3042.01 ("Project”).

1.

The Project includes 18 residential units all of which will be available for rent, 10
are deemed affordable housing units. The 8 market rate units are localed as per
the unit chart, attached hereto as Exhibit A.

As indicated in the body of the AFHMP, the Project is not “housing for older
persons’.

Applicant will use fair housing logo or phrase *Equal Housing Opportunity” on all
advertising described in the AFHMP,

Applicant will distribute written information regarding the availability of affordable
units at the Project to all contacts set forth in the AFHMP and in addition to the
NCIDA Affordable Housing Availability Contact List attached hereto as Exhibit B,
and incorporated herein by reference.

The Long Island Housing Partnership will conduct the marketing and initial rent
up, In conjunction with Applicant, as described more fully in the AFHMP,

Applicant used, or caused o be used, as the case may be, an initial application
period with a starting date of September 7, 2016, ending on October 7, 2016,
which is for a period at least thirty (30) days after the marketing described in the
AFHMP, as amended by this Addendum, commenced. As stated in the AFHMP,
following the initial application period, all applications will be considered through
the use of a lottery and noton a first-come first —served basis, unless the numier
of applications received dunng the initial application period is less than the total
aumber of units available for rental

Applicant will maintair and reguire that the Long Istand Housing Partnership
maintain records of the activities it undertakes to implement the marketing plan
set forth in the AFHMP, as amended by this Addendum,

The AFHMP, as modified by this Addendum, shall become effective as of December
15, 2016
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ExHlerr B

NCIDA
Affurdsble Housing Avallability Contact List
long Jsland Housing Services
KA Tohnsin Ave #8, Bohemis, NY 11710

Caommunity Development Corporatien of Long fsland
2100 Middle Country Road, Centereach, New York 1720

ammunity Hotsing Innovations — Nassau County
175 Fulton Avenue, #2118, Hempstead, NY 11550

Econumic Onpariunily Commission ef Nassan Colnty
281 Babylan Turipike, Rocsevelt, MY 1373

CRASE Racism
HEO0 lerichn Turnpike, Suste |0y, Sygsset, NY 1179t

Fantily and Children’s Assaciation
100 East Old Countey Rusd, Mingola, NY 15 01

Famtily Service League of Long [sland
200 Park Avenue, |luntington, NY 11743

TRV USA - DELP Suffolk
25 Brookhaven Avenue, North Bellport. NY 11735

Hispamic Brotherhond of Rockyille Centre
59 Clinton Ave, Rockyvile Centro, NY TISTD

10, Long Iskand Center lor tndependent Living

60t | lempstead Turupike Suite 208, Levittown, NY 117506

Long lshand Housing Partnership

180 Dser Averte, Havppauge, NY ! [ 788

Long isiand Progressive Coalition
9 Mennsylvanis Avenug, Massapequa. MY | 1758

sake The Road Now York
97,111 Ronsevelt Avenue, Jachaon Heights, NY 11372
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[§ A Uden Cove
P Boa 449, Glen Cove, WY 11342

1A MAMLDPE Hantingian
fri Lo 334, luntington Station, NY 11346

1T NAATT Hempstead
By llox 16U, Hempstaad, MY 1131

[8, RAACT Lalwvew
0y ox 268, West Hempstead, NY F1552

19 MeANCE Westhuary
10 Do 10602, Westhiuy, WY 11330

2t Massau County Office of 1 trusing & Cammunity Development
A0 Muin Strect, | Floor — Suie ©, Hempsiesd, WY 11550

T New York Dummunitics for Change
91N Franklin, Room 200, Homastead, NY 11330




note to all appticarts/respondents: This form was developed with Meance, tha afiicial HUD software far the creation of HUD forme.
HUT has made availatle instructions for dowrnloadirg a fres installation of 2 Nuance resder that aliows the user to fl-in and save this
form in Muance. Pleasa see kit pomel A g Tug e el o e’ igasF e, ancareaneingiai o Tor the instructions Usng
Nuanee software is the anly means of completing this form

i i i in U.5. Depariment of Housing OMB Approvel Mo 23;‘91]::.
Aﬁlrmgtwe Fair Hous g and Urban Development (ex 12312016}
Marketi ng Plan {AFHMF) = Office of Fair Housing and Equal Opportunity
Multifamily Housing

“1b. Project Contract Mumber 1c. No. of Units

‘ r[g ‘
1d. Census Tract

| [a042.01 |
& Houslng/Expanded Housing !ﬂarkﬁat BArea
Housing Markal Area:Maorth Hempsieac
| [Expanded Housing Market ArearhaszauDuesns
| Codnty

L. J

Ma. Prnj;ectmn-ﬂe & Ad;:.lrass [i.nclud'mg City, County, State & Ziﬁ Code)

839 Frospact Avenue, -||
Mew Cassel. NY 11520

" 1f. Managing Agent Name, Address :including City. County, State & Zip Ccdé}: Telephone Number & Email Address
525 Managemant LLC, 148 N, Central Avenus Walley Stream MY 11380 - (516)371-1912 [mes.viardi@bogne.biz

1g. Application/OwnerDeveloper Name, Address lincluding City, County, State & Zip Code), Telephone Number & Email Address
FSB Managemznt LLS, 146 N, Cental Avenue Valley Stream, MY 11580 - (516137 1-18412 jamss.vilardi@boginc biz

1h. Entity Respensioke for Marketing {check all that apply)
Owner D Agan I:l Diher (specify) 1 T
Pagiiion, Mame (Il krown), Address ( induding City. Counly, Stals & Zp Code), Telephons Mumber & Email Address

Emes . ilardi, Managing Direstar, 148 N, Central Avenue Vailey Stream, MY 11530 - (516)533-3539 james i ardiffbooing iz ) i

1i. To whom should apprbval and other correspondence cénc.eming this AFHMP be sent? Indicate Name, Address qincmf':ng City.
State & Zip Code), Telephone Number & E-Mail Address.

rames 1. wilerd. Managing Director, 146 N. Centrai Avenue Valey Stream, NY 11580 - (518)593-383% jamesvilardi@beginc biz

2a Affirmative Fair Huusin; Marketing Man

Flan Type [Initial Flan B Date of 1ne First Approved AFHMP | B
Reascn(s) for current update: | J

26, HUD-Approved Occupancy of the Project {check all that apply)

D Elderly Family D Mixed (EloerdviDiszbied) D Dizzbled

 2c. Date of Initial Qecupancy | 2d. Mveﬂlsi;tg Start Date J

i‘. 012016 J | advertising mest begin 2t isast 80 cays pror {o initial o7 renewed accupancy for now
! construction and substantisl rehabilitation projects.
I Data agvertising began or will begin b&15:2016

| Forexisting prejects, select below the reasan advertising will be used:

| To fill existing unlt vacancies 'I:' |
| | To place agplicants on a wailing list D pudnich currently has [ indnaduals)
‘ To reopen & closed waiting st D {whieh eumently Tas [::j'r.rjiu-:luals} |




3a. Demographics of Praject and Housing Market Area
Complete and submil Worksheet °.

3h. Targeted Marketing Activity

Based on your compieted Warkshaet 1, indicata which dermograptic groups) in the housing miarket ares isiare feEs! likeny to 2pply for the
housing without special outreach effartz. {chack 21 that 2pply)

[ wiee Arnerican Indie™ or Alaska hative ] A [] Elsck or Africen American
[] Native Hawakian or Other Pacific tslandar 1 JHispanic or Latiro Persons with Disabilities
D Farrifizs witn Children [] Orther ethnic grolp, religion, ete. (specify) l _1
da, RBesidency Preference
s the owner requesting a residency preferenca? I yes, cormplste questions 1 through B [ho [~]
It e, procesd o Block 45,
(1) Typs [Please Sslect Type ]

{21 Is lhe residency prefersnce aas;
The same as the AFHMP housing/expanded housing market area as identfied 'n Sinck "e7 [Flease Seiect Yes or Mo

The same as the residency preference area of the logal PHA inwhose jursdiction the praject [s located? IPlzase Seent ¥as or Mo |

{37 Whztis the geographic area for the residency prafergnce?
Ny

{4} ‘Whal is the reason for having a residency preferanca?

/A

(5} How do you plan to periodically svaluge your residency prefarencs (o ensure hat it is i accordarcs with the nor-dscimination
and equal opportunity requirements in 24 CFR E.105(2)7

A

Somplete snd submit Warkshesi 2 whar requesing @ residency oreferencs (ses also 24 CFR 5.855c)(1)) fov rasidency
prefsrence tequiremerits. The requirements ir 24 CFR 5.855(c)(1; wil bs usad by HUD 2s guidelines for evalualing
residency preferences consistent with the applicable AUD program requirements. See alzo HUD Occuparcy

Handboox (4350.3) Chapter 4, Sscfion 4.6 for addiional guidance on prefemences.

Ah. Proposed Marketing Activities: Community Contacis 4z, Propozed Marketing Activitias: Methods of Advertising
Complete ang siomit Worksheet 3 1o descrbe your use of communily Complete and submit Waorksheet 4 to describe vour
contacts Lo marker the project 1o those |zast ksly 5 anefy. praposed methads of agvedising thal will be used to

markat to those @ast lkely 10 apply. Attach coplas of
adverdisements, radio and television scripts. lmemat
adverfizaments websites, and brochures, aic.




5a. Fair Housing Poster i
The Fair Housing Poster must be grominently displayed in all offices in which sale or rental aciivity takes piace (24 CFF 200 82y
Check elow all locatiens where the Poster will be displaysd. 1

|
Rental Cfice Fesl Esate Office Hodzl Unit D Otrer (specify) i

5b. Affirmative Fair Housing Marketing Plan
The AFHMP must be available far public inspection at the sakes or rantal sffice (24 CFR 2000625) Check baiow all locabians
wheare the AEHMP will be madsa availatle.

TOMNH COA - Local Ligrary ‘
Rental Offize [v] Real Eststz Office 7] odel Lrit Oter (spacify)

Sc. Project Site Sign

Froject Sile Signs, if any, musl dsplay in & conspitsous posiion the SUD appraved Equal Housing Cpportunity logs slogan o salement
{24 CFR 200.620{f). Check below all locations whe= e Projsct Site Sign will be cisplayad. Pleasze suomil phonos of Frojact 21gns

D Rants Cfics DRea! Estate Office D poczl Unit Entrance 1o Project [: Other (speciy

The size of the Project Site Sign will be |1 ERE |
The Equal Houslna Opportunily logo or slogan or stalemantwill ke 1 % 1 i

" 6. Evaluation of Hlameﬁngﬁi:ﬁvitiés
Explain the evaluation process you will Lse 15 deisrming whether your marketing aclivilies have been suoaessiul i attredging

individ sals least lkely to aoply, how oftzn you will make thig daeterminztion, and now you will maks Secisions about fifure matsting
based on ke evalustion process,

1230 Management LLC in conjunction with the Long Isand Housing Parnership wil launch and meintain an aggressive and wal i
' Rought out marketing olan to atiragt the ethnic graups listed in cuastion box 38, The avaluation process will B2 orooing
hroughoul the marketing period and will be evaluated by proot of conlzcl wita commurity aroups and individuals wenufizd a3
urdzersa-ved elnnic grouns. and the percentage of undemepresantad group memiers tha aciually respong o adverbsing andiorn
ther ecucatioral maisrials abau the availahility of affordable housing. Phass 1 aof th= rental process. whsh will comoriss six of
rightaen urits, will be evalustes as to the successs of zliracting the undersenved and identifisd enthic groups such a3 Whites
lasigns, Mative Americans, and Persons with dsabilites. If &2 lsasl ane apanment ir giase 1 i rol rented o 1ne dentifisd
underserved population, then additions marketing and educatonsl materials will be dizsemnaled througnout targel cammunites
ke accomplish the Fair Housing Goals of this plar. :

Pravious edibons ane obsoletz Fage 3Iofd Fam HUC-953.24 1122071,



7a. Marketing 5tsff
What stalf positions araiwill be responsicle for affirmatve markeing?

| |
|
7. 5taff Training and Assessment: AFHMP
{1} kas staff been trained on the AFHMP? [Pisase Select Yes or Ne i
12 Has staff been instricied in writing and orally o non-dissnmingtion anc fzir housing poiicies &% required Cy
24 CFR 200820007 [Pleass Selecl Yes o Mo |
{3] If yas, who orovides instruction on the AFHM= gnd =air Houging Act, and now freguently?

{41 Do you perioaicaly assass staff skills on the use of the AFHMP ant the application of the Fair Hodsing
4017 [Plesse Selest Yes or No |
{57 1 yes, how and how often?

Te. Tenant Selection Training/Staff
{1} Has stafi been rained on tenant selection in assordancs with the profect's ozsupaney peficy, including any residency preferances’
[Pleaze Select Yes or Mo |

{24 What staff poasitions arefwill pe responsible for tenant selecton?

74. Staff Instruction/Training:
Describe AFHMFair Housing Act staff training, already proviged o7 o De oroviged. to whom i sasieill o2 provided contenl of iraining
and the datss of past and antisipatad training. Plesse irclude copies of any AFHRMIFair Housing staff training malerials

Fraviaus aditions are cbsolels Pags 4of 8 Form HUD-835.28 1122071)



B. Additional Considerations is there anything else you would like to 1efl us about your AFHMP to help ensure that
vour program is marketad to those teast likely ta apply for nousing 7 yaur aropect? Please atlach additional sheeats 235
needed.

9. Review and Update

By signing ihis form, the applicantrespandant agrees loimplemeant ils AEHMP snd to review and updsls s AFHMP

‘A accardance with the instructions 1o tem 8 of this form in order 10 ensure contirusd camaliance win HUD's Affirmat’ve Fau
Housing Marketing Regulations (see 24 CER Fart 200, Suspart M) | hareby certify that all the infarmation stated herein,
as wall 25 any information provided in the accompaniment herawith, is irue and accurate. Warning: HUD will prosecule
false claims and statements, Conwviction may resullin sriminal andior civil penalties. {See 18 US.C 1007 1013, 1012
31 LS. 3725 3802)

Signature of parson submitting this Plan & Date of FUemission (mmideiyyyy)

Mame (1yoe or print)

Title & Mame of Company

M—

Far HUD-Office of Howsing Use Only . For HUD-Office of Fair Housing and Equal Oppertunity Use Only

Feviewing Dficial:

[:[ Approvai D Dizappravsl

Signature & Data (mmiddiyvyy) Signature & Datz {mr'r-.t-’dd.-'p_.n,",f‘,n _ B
Mame . fdare

itype itype

ar e

print) ) annt; §
Title Titta

Prowinis adilivne am snanleais Foro fnif Erpny HIIGE35 Do 03011



Public reporting burdan for this collection of informaton is ¢

stimated 1o avarage 5= (B} hours per intial response, and four (41 hous for

updated plans, incluging the time for reviewing instructions, seatching sxisting caw sources, gashaing 2nd mainzining ine data
needed and comulsting and reviewing the collaction of infarmation. This agency may not collect this information, and you Sre Ao
requires to comrplets this form, unless it displays 3 curently valid Office of Management and Budgel (OB contrai numbe:

Purpose of Form: All applicants for parlicipation in 554 subsidized znd Unsubsidized multiamily housing programs with five L incre
uAlts (see 24 GER 200.615) must complete this Afrmative Far Housing Markeiing Plan [AFHIP) forrm 25 specified in 24 CFR
200,625, 370 in accorsance with the requirements in 24 CFR 200,620, The purpose of s AFHMP is 1o help apphcanis offer equa
housing opportunities regardiess of race, color, razional arign, religion, sax, famiial status. or dissbilice. The AFHME helps
owners/aganis (respondeants) effectvely markat e availaility of housing opeariunities to Individuais of both minarity and nan-minualy
graups thet are least likely ta apply for accupancy, Affirmative fair housing marketing and planring should te parl of all new
construction, substantial rehatbilitation, anc existing project mareting and acvaertiging activiies

An AFHMW program, as specified in this Plan, shall be in sfieci for each muilifamily projeet throughout the lifs of Ine mong=as {24 UFR
200.620{z}. The AFHMP, once approved by HUD, must be made available far putiliz inspection at the sales or rerta: offices of (e
respondent (24 CFR 200.625) and may rol be revised without HUD approval. This form containg no auestions of a confidznlial nalure

Applicability: The form and workshests must be Cumpieled. and submitted by all F=A subsidized and unsubsidized msliiamily

housing arogram aoplicants.

INSTRUCTIQNS:

Send completed form and workshests to your local HUD Office, Attention: Director, Office of Housing

Part 1: Apolicant/Respandent and Praject
identification. Slacks 1a, 1b, g, 1g, 10, and 1 &= sl
gxplanatoy.

Block 13- Respondents may obtzin the Census tracs
numpe: from the U5, Census Buresu

cormpiating Waorksheat Cre.

Biock 1e- Raspondents shoutd dentify both the housing
market arez ard the expandad housing market arsa for
thetr mullifamity nousing projects: Use sbbreviations if
necessary, A housing market area [s the arss fom
which a muttifamily housing prajesl owneragent may
reasonatly expect 1o draw a substantial number of 15
temants, This could pe 2 county or Metrepelitan Division.
The LU.5. Census Bursau provices 2 range of lavels 1o
araw from.

an expanded housing market area is a larger
geograpnic arga, sJcn as a Melropoliar Divisionor 2
wetropolitan Statistical Area, which may oravide
scditional demographic diversity in terms of race, color,
naticnal origin, religion, sex, familial stz*us, or disablity.

Black 1~ The aopiicant should complete this Sock only if

a Managing Agent (the agent canne! be the spplicant) iz
implementing e AFHMP.

Pravicus aditiors are opsolate

Fage 2 0f B

Part 2: Type of AFHMP

Block 2a- Respondenis should noicate e slatls of the
AFHME e initizl or updated, as well as ihe date of the
firzl approved AFHIMZ. Rezpondents shoula alsc provide
the reason (5] for the curment update, whether the update is
based on Ine five-year review o7 dus to signiicant chatges
in project o7 local demographics (Ses instructions for Pan
a1

Biock 2o Resgondents should denti®y ail groups HULD hias
sppeoved for ooocupancy in the supjact praject, 1
accordanss with the contract, grant, 2l

Block Zo- Baspondents should specfy the datz the proecl
washedll e first accupied.

Block Zd- Far naw canslruction and substantisl
rehzbilitation projests, adveriising must begin & least 50
days prias to inftisl ccoupancy. In the cass of exisling
arcjects, respondents should indicats wiethe 1he
advertizing will be used to fil existirg vacancies. o piace
individuale on the projest's waiting ist, or to re-cpen s
closed wailing lisl. Please indicaiz how many people ae
on the waititg list whan advertising Dsgins,



Part 3 Demographics and Marketing Area.
"Least likely to apply" maans thal therg Lr &n
identifiable presance of 2 specific demographic
groug in the nousing rmarkef ares. bul members of
that group are not likaly to aoply for he howsng
withoul targeted cutzach, including marketing
materials in other languages for limited English
proficient individuals, and sliermative formats for
persons with disabiiives. Reasons for rotapplying
may include, but are Aot fimited to, insuffcien
information sbout housing opportunties, anguage
barriers, or ransportation imped'mants,

Blogk 33 - Using Warksheet 1, the respondent

snould indicate the demagraphic composition of the

project’s residents. curent praject appiicant data,

census fracl, housing market area. and expandad housing
market area. The applicable housing market ares

and expanced housing market area should be indicatzd

in Block s, Compere groups withr rewsfacioss columns on

Weorkshesat 1 W identify any unzer-reoresentad groupls)

~alative i the surounding nousing market area snd expandad
housing market srea, i.e., those group(s) "least likely o apphy”

far the housing withaul targeted ouirezch and marksting. !f thars
is & parlicular group or subgroup with members of a prolscted
class that has an dentfizhle pressncs in the housing marke: ases,
Bl iz not includad in Wesksheet 1, please specify undar “Olher.”

Respondents shauld use the most curert demographic
data lrom the U3, Census or another official source such
as & lncal government plarning oifice. Please Indicais the
source of your data in Part 8 of this form.

Block 3t - Using the irformation from: the completes
Workshee! 1, respondents sheuld idantfy the
demaographic grougis) l2ast likely to spply for the
housing withoul spesial outreach eftorts by checking
il that apply

Part 4 - Marketing Program and Residency Preference (if
any). '

Black 4a - & resmwensy preference is 2 prelerence for
admission of persons who reside o work [0 2 spacified
geographic area {sse 24 CFR 5.655(¢){ 1), Respondents
should indicets whether a residency preference is being
utilized, and if so, respondents should specily 71 is naw,
ravises, or continuing. If & respondent wishes 1o utlize a
residency prefererce, it must state the preference arza (and
provide a map delineating the pracige area) and state (he
reagon for having such & preference. The respondant mus!
ensurs that the preferance is in 2ccordance with the non-
discrimination and eaual sppordunity reguirements in 24 CFR
5.105(z) fsee 24 CFR 5.655{cy1)).

Previous aediions are obsolete

Respondsnts shoold use Waor<shest 2 10 5w D 1ne

parcentage of the shgible population fiving or working in e

residency praference area compares 0 inat of residents of e projes
project applicsnt data, census Yact housing market srsz and
expanded nousng market argzs. The percamiagss wonltd be s saime 25
shaown on compisted Woreshesl 1.

Block an - Jsing Werkshesl 3, respendents stoud desabs
thair Lse of comanumity contacls 0 help marke! the oroiect W inose
laast fikely to apply. This tahis should inciude the name of &
coract person, hiathar address, eleghone number, previous
experisnces working with tne larget populalionis), tha
aparodimate date comact washwill be initiated, ard e spec fle.
rolz the commurity contact will play in assistng witn sflimaie
fair rouzing merkating or outreach.

Block 42 - Using Wodshest 4, respondenis should descabs

teir proposad method(z) of agvertising o marke! o thoss

least [leghy to apply. This table sroutd [dealify sach media

apsion. the reason for choosing s media, ant e language

of the sovert sement Alemativa formalbis) Tat will be used i reach
parsons with disabilities, and logo(s) that wili appesr on iha
varlous matenals (25 well a3 thelr size) should os descnbad

Please attach a copy of the advertising or marketing material,

Fart 5 — Availability of the Fair Housing Poster. AFHME,
and Project Site Sign,

Block 55 - The Fair Housing Poster must o2& promirenty
displayes in 2l ofices in which sale or renial activity tass:
placs {24 CFF 200 820(2)). Respondants should ndic2le al
lscations whers the Fair Rousing Poster will 22 nispiayec

Block 5b-Tae AFHMP n-us! be available for pubhs insgecton
at the s=i=s or rental office (24 CFR 200.625). Check gt of the
loeations whare the AFHMT wall oe availzive

Block 3 -The Projec Site Sign must cisplay in & consposlas
gosiion the HUG-sppmved Equal Housing Opacdunily logo,
slagan, or staternant (24 CFR 20082007, Rescondams & il
inceate where tha Project Site Sign will ke displayed. 25 wal
as 1he size of the Sign ard the size of the logo, slogan, or
statemant. Please submit phatographs of project site
Signs.

Fage 7of 8 Form AUG-830 45 V4207 7)



Part § - Evaluation of Marketing Activities.

Respongents shauld axpiain the evaluation progesstc be ugad
to determine if they hava been suscessiul in atracting those
individuals iZentified as least likely to apply. Resconcenls
should alzo explan how they will make decisions abaut futurs
marksting activitiss cased on the evaluslions.

Part 7- Marketing Staff and Training-
Block 7z -Respondents shoulkd identfy sta pogtions thai
arsiwll be resporsible for affirmative markenng.

Block Tk - Respondents should indicate whether staff has besn
frained or lhe AFHMP and Falr Housing Act

Pleass indicate who provides the traming and how fregquandy.

In addition, respondents should specfy whather they periodically
gssess staff members’ skills in using the AFHMP and in aaplying
tpe Fair Housing Act, Tney should state how ofien

they assess empioyas sxills and how they conduct the
assessment.

Biock Tc - Respondants should indicate whether staff has been
trained on tenant selsction i acoordance with the project’s
occupancy policy, insluding rasidency praferances i any).
Respondents should slso dentify those stalf positions fhat
arefwil be responsible for tenant selechion,

Elock 7d - Responoents should include copies of any willen
matzrials related to s1aff training, 14 idantify the dates of oast
and anticipaied irairing.

Fart & - Additional Considerations.

Respondants snould describe their efforts not previousiy

mentioned that wererara plannad (o atract thoss indivizuais
least likely te anply for the subject housirg.

Brasdous editions are aobsolete

Page Bof 8

Part 3 - Review and Update.

By signing ine respantant 8ssumes rasponeiolity tos
implementing the AFHMP. Respandents st review hai
AFHMP avery five years 07 when the local Community
Developmant jurisdiclion’s Conzgolidated Zlan s updatsc, b

when there ar2 significant changes in the demogragnics of {ng
srject or (he ocal housing market ares. When revigwng the plan
the respendent should cansidar the curent demograghics of the
housing marker arsa o Geterming if thare have been femograghis
changes in the population n iarms of race, color, nal
anigin. religion, s=x, familial status, or disabiity. The fespordsent il
then deterning if the oopJiation least Lo fikely to apply for the Piousing
is still the population identified in the AFHMP, wheirer ine advariising
and publicity ciied in the current AFHMP are still approariate, o
whEiner adverssing sources should be modified or expanded. Evan 'f
the demagrapaics of the housing market arga have nol

chansged, the respondent should ceterming if the culraach

currestly baing pedformed is reach ng those iiis nisndad o

tazch o= measured by project pooupancy and apphicent dats i

not, the AFHRMP should be vpdated. The ravssd ARFIME musl

ba submitted 1o HUD for approval, HUD may reviews whaiher the
affirmative marketing is 2clually saing performes i

sccorcance with the AFHAR. |F basea on tha rauee,

rasponosnts defermine the AFRMP does noi nead 1o e

revised, Ihey should mainain & file documenting what was

revigwes, what was found 2 3 resull of the rewnew, ant why

ro changes were regured. HUD may reviaw tis

gecumantation.

Naotification of Intent to Begin Marketing.

Ma lzter fan 95 days prior to the initiation of rental

markatng activitles, e respondant must submit aotificton

of intent 1o bagin marcating. The nolification is requiied by e
AFHMF Complignce Regulations (24 CFR U215 The
Mofitizaben is sugmitted fo the Office of Housing in the =LID Office
servicing ihe locality in whizh the procosed housing will be lcated.
Jgaon reseipt of the Motfication of Intent to Begin Markating fram
1ne applicant, the monitoring office will revigw any previously
spproved olan and may scheduls @ pre-cooupancy conference.
Such conference will be helg prior to inltiztien of sales!rental
marketing activities. AL fris corference. e Jreyv oLy
approves AFHMP wili oe reviewed with the applicant o
daterming if the plan, andior its proposed hmplementsion
recuires madication prior to initiation of marketing inerser Lo
ashieve the objectves of (ne AFHM regulation and the plan.

OMB approval of the AFEME includes approval ot this
nelification procadure as pars of the AFHMP. The aunden howrs
sor sush notification are included in the total designates for this
AFHMP fasm

Farrr HUD-833 26 (1202071)



Worksheet 1: Determining Demographic Groups Least Likely to Anpl

In the -espective columns Delow, indicate the pancer
applicant data, census track, houging marks! area, ana expandsd housing mark
ennstruction or supstantial rehakilitation project and co not have residentis or pro
tract, housing market area, and exparded market arza, The purposs of thig informeton is
cerlain dempgrachic groups in terms of race, color, rational origin, religion, sex, familia. s
underrapresentation of any cemographic group amang
housing market 2rea, then targeted cutreach and marketing shouid pe dirs
indicale under-recresentad groups in Block 3b of the AFHMP. Please attac

expanded housing market area. -

(See AFHMP, Block 3b)

y for Housing Opportunifies

stage of demograshic groups ameng the project’s residents, clirrent projec!

st arsa Ses instructions 1o Block 2, 1§ you are a new
ject zeplicant data, only reporn rfg-mation for Lansus
1z identify any under-representation of
atus, of disapility, If inere s sigrificant

projecl residents or currest appiizants in relation o the herasingiexpanded

cted towards ihese individuals least Tkely ko apply. Flease
h mags showing both the housing market area and the

us Rative Hawaiian or
Pacifis Islzndar

Demaographic Project's Project’s Census Tract Housing Market Arez Expanded
Characteristics Residents Applicant Data Hausing Market
Area

% White: 1 = |

Wacant a0 54 8% [ehS

T — = e e %

5 Black or African 1= = S
American

I acant 8. 2% 5,39 12 6%
% Higpaniz or Laino 53.8%

hacant 12 8% 1§ 14
24 Asian i S ﬂ: ——

|

[Vacan: 1.4% 14.25%: =15
o Apnerican Indian or
Alaskan Matve

YaPerscns
with
Cisabifies acant
c4 Farnities with Child-en
ynder the age of 18
[\ acant

Other {speacity)

Pl




............ — — e FRE—————— e S

Worksheet 2; Estanlishing & Residency Preference Area (Ses AFHMP, Block 4a) |

Comolele this Workshest if you wish to continue, revise, or ada a resicency preference, whizh is a preference for sdrmission of gaions
Wi reside or work in a specified gecgraphic area (see 24 CFR 5.835(c{1)0}. if & residency preference is utiized. the preferznce
must be in accardance with the ao7-discrimination and eaual opoortunity reguiramanis conlzined in 24 CFR 3.108(35 This Workshes
will el show how the percentage of the population in the residercy praferenca area compares 1o the demographics of the proect s
residents, sopicant data, census tract, housing market srea, and expanded rovsing market area. Please attach a map clearly i
delineating the residency preference geographical area.

Demographic  |Project's Frojacts | Census Tract | Housing Market Expanded Residency
Charactenistics Residents pplicant Data | |3sdetermined | Area as Housing Market Preference Area
as determined (&% determinsd | inWorksheet | determined Area (i applicanie)
n Waorkshest 10 inWerksheat 17 3) in Waorksheet 1) (25 determinad in
Woreshaet 1) [
| | |
| |
| ! | |
| | i i
| , |
Y Wnite I it TR B4 5% 73%, N I
"%, Biack or Afrcan
Amerncan A KR 38.2% 3.3% 12.8% e
% Hispanic or Mg, ME, 53.8% 12 8% 16.1%, heids
Latino
1
% Asian Il | 1T 1.4%, 14.9% 1%, i |
|
% American Indian (M i : .08, 19 0.0t MG
of Alaskan Matve
| % Native Hawaiian
or Pagific jalander WA Pl 0 0 i RS
! “.-'i:_ Fersons Wit [N/ NA 4795 0 D % 53 R, !
Disakilities "
| % Famifies with /A NiA e A, s NiA
Childrer uader the
l age of 18
Other (specify)  fua MiA NiA




Waorksheet 3 Pronosed Ma r:.;x:z.l.t.i_ng Artvilies —Community [:::):1125;':::“5_?3‘.5’3 AFHMP. Block Ao}

: For each targeisc marketing population designated as lezst lkely o spely in Blocs 2b, idaniify at lzast are sommunity Goniscl
organizabion you wili wse 1o facilitate cuteach o the particular papulation group. This sould Be & sciial servica agency religious
hedy. sdvseacy group, comimunily cener, ete. Staie the names of cortact parsons, their addresses, their talaphans numbsers, thar
previous experience working with Tne target population, the approximate date contact wasiwill be inftisies, and the specfic rote they
will play in assisting with the affirmative fair housing merketng. Please arach addiional psges if necessary,

Targéféd .ﬁ'apulatiunqu Community Contact{s). inciuding required infarmation neted above.

A hite Long lsland Housing Parnarship, 180 Gsar Avanuz Sulte 300, Hauppauge NY 19754 -
Uames Briz (§31) 4354710 info@lihp.arg

lasian Great Meck Chiness Assooiation, PO Box 220442, Great Macx, NY 11222
onca. orod@gmail.com

lAsian Asian Americans for Equality, 133-04 391k Avenue Flushing, NY 11354 {718) 361-0888
|2 saafeiDaale org

Fersons with Disabilities Long Island Canler for Indegenaent Living, 2801 Hempsizad Tpke, Suites 208/500,
Levitown, MY 11758 (518} T98-0142 « LICILEacl.com




‘ Waorksheet 4: Proposed Marketing Activiies = Melhods of Adverasing iSee AFHMP, Blocs 4g)

Cormplete the following tabie by identifying your te:get.ec' marketing pogulatiznis), as indicaisd in Block 35 as wall as
the methods of advertsing that will be Lsad te market to that population. For szch targetsc population, siste lhe

means of advertising that you will use a5 applicable to that groug and the reasan o choesing this media. In each blosk,

i agdition to specifving the media that will ba used {=.0., name of newspapar, elevision staten, websits, meation o

aulletin board, etc.) state anv language(s) In which De material will be crovidse, identiy any altarnative formalis) o b

| uzed (= q. Braille, large print, elc.), and specify e logais) (25 well as size) 1nat will spoear on the varicus materzs
Attach additional pages, if nessssary, for further expianation. Plesse attach 3 copy of the advarfising or marketing

materal.

" Targeted Population|s)—
| Methods of Advertising |

Targeted Pu:rpulaﬁon:

Tﬁrgeted Papulation:

. Newspa per{g}

White - Westbury Times.

LI Heralo Newspapers

Cily Life, Wew Hyde Park

Mimecla Ametizan Garden

Asian - Manhasset Prass,

Fort Washinglon News,

Flughing Times. Sreat Neck

Disablad - Al Harald
Mewspapars lisled n
Anpandin A

Radio Station(s)

i

| TV Station{s)

PdiA

Electronic Media

Faczboaok, Craigslist, Trulia

specific communities &
Hemographics - White

il ize Facebook to target

| itilize Facebook to targsat
= pecific commurnilizg and
demographizs - Azan

Utilizz Facebock 1o largs!
spadafic communilizs and
demographics - Dizabed

Bulletin Boards

[VWhite ~ Chstribute

: a
{hurches & Community Centeil‘a

dvertising flyers within
rget communings

fyers within targst

COmITAHTes

Asian - Distributs advertising

Disziied - Distribute
fpdvartising Ayers withir
target communities

| Brochures, MNotices, Flyers

Iyers

dyartizsing Flyers within
arget commuanily centers
& real estate offices

lAdvertising Flhyars within

real estate ofices

tarmet commanity canisrs &

A dvartising Flyers wilnin

sl estate offices

target communily canters &

1
Other (specify)




WICTKENRTL 4 Prosteed Marksdre Astiies

mesTooE of adwert
5 of sdvetisirg thay
| edd fion o speafeng th
{ Duileth goerd. ste) slais an
Duzecizg Braille largs

b

niane

e fowing Tnoie by identidiag vourTmig
N2t el B ugsd 1o g i
i g 3z apgdicecie 1o ihe gro g

media nat el oo eses g

it, Si2.). 23 spacify e iogal
AiAch saditonal peges, I necassery, for furher asplzestion,
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Marketing Plan
New Cassel

Introduction

The Marketing Plan set forth herein will be used to ensure that marketing efforts are fair
and affirmatively further fair housing. Community outreach and notification will be
conducted to reach a broad spectrum of the population.

The proposed project will employ the following actions to affirmatively market the units:

1. Media. Newspaper advertising will primarily be used; with advertisements placed
in newspapers or online of general circulation, as well as publications targeted to
minority populations and disabled persons. In addition, public service radio
announcements will also be distributed. Dircet mailing will be done to relevant
governmental agencies and community outreach and information will be made
available.

Newspapers (Print or Online)

Display or classified advertisements will be placed in LI Herald Newspapers a
publication which has a wide general circulation through local publications
throughout Leng Island. In addition, advertisements will be placed in minority
publications. An ad will also be placed in ABLE a publication that is targeted tw
the disabled population.

All ads will include 4 statement advising that fair housing laws will be followed.
The ads will be placed a minimum of one time. Initial advertising will commence
at least 30 day s prior to the deadline for submission of applications.

Social and Electronic Media

Facebook will be utilized to assist in the marketing and outreach of the program.

Community Qutreach

Community Seminars

To educate and increase participation of community residents who are least likely to
apply for the proposed affordable housing homes, special outreach efforts will be
implemented. Upon advertisement of the project, one or more community seminars will
be conducted by LIHP. At these seminars community residents will be educated on
program guidelines. application process, lottery procedurcs, mortzage reguirements,
credit issues and general home buying requirements. Pre purchase housing counselors



will be in attendance to answer questions and provide assistance. The time and place of
any seminar will be advertised.

Brochures/Flyers

Brochures or flyers will be prepared which will include, at a minimum, the name and
location of the development, telephone nwmber and address to obtain an application,
number of units, and fair housing law compliance.

Community Contacts

LIHP will notify the following, in writing. of the program and any
others it i3 requested to notifyv:

Massau County Office for the Aging

6 Charles Lindbergh Blvd.

Uniondale, New York 11533-3691

(516) 227-8900
Victoria.meverhocfer@hhsnassaucountyny.us
Victoria Meyerhoefer, Director

Nassau County Office for the Physically Challenged
&l Charles Lindberg Blvd.

Uniondale, New York 11353

{516)227-7399

Matthew, Divyverfibhanassausnuniyve v us

Matt Dwyer

Great Meck Chinese Associztion
PO Box 220442

Great Neck, NY 11022
Cmeaorgi@gmail.com

Asian Americans for Equality
133-04 39" Avenue

Flushing. NY 11354
askaafediaale org

Suffolk County Office for People with Disabilities
North County Complex, Building 158

PO Box 6100

Veterans Memorial Highway

Hauppauge, NY |1788

{631} 833-8333

Frank Krotschinsky@suffolkcountyny.gov
Contact: Frank Krotschinsky, Esq., Director



United Spinal Association

75-20 Astoria Blvd.

Jackson Heights, NY 11370-1177

(718) B03-3782
J.Gaskins@UnitedSpinal.org

Joseph Gaskins, Interim President & CEQ

The Long Island Center for Independent Living, Inc.
3601 Hempstead Turnpike, Suite 208

Levittown, NY 11729

{516} 796-6176

licili@aol.com

M=, Patricia Moore, Executive Directaor

Economic Opportunity Commission of Nassau County, Inc.
1534 Jackson Street

Hempstead, NY 11550

516-486-2800

ymiller@eoc-nassau.oryg

Ms. Iris A. Johnson, CEO — her assistant is Yvette Miller

Long Istand Council of Churches
1664 Denton Green

Hempstead. New York 11550

{316) 565-0250

LIC Crevioptonline. net

Rev. Dyvanne Pina, Executive Dhrecior

LOMG ISLAND 100 BLACK WOMEMN

nitpe/ e 100w . com)/
infof@ 1000w, cam

.,

P Pom 54
Gader Cify. Naw Yok, 11530085

LRBAN LEAGUE OF LOMNG ISLAND

htio:/Swww urbanleaguslangisland.crs

LR3AN LEAGUE OF LOMNG ISLAND YOUNG PROFESSIOMALS
http/fwww. urbanleaguslongisland.ars/Youns Professionals.htmi

Theresa Sanders — Tsanders@urbanleaguelongisland.org
Thered7530@aol.com

First Baptist Church

212 Garden St, Westbury, NY 11530
{5158) 333-5422

Left Multiple Messages

Lione! Harvey Pastor

5t Brigids Cathalic Church



75 Post Ave, Westhury, NY 11530
(516 334-0021

Maria Panero

Left Messages

United Methedist Church

265 Asbury Ave E #3, Westbury, NY 11590
{516) 333-0874

Sheila Ann Beckford

Left Messagas

Stlohn's Baptist Chureh

1025 Prospect Awve, Westhury, NY 11590
(516} 338-9390

William Watson

Left Messages



